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OTT Platforms 

481 OTT million users in 2022. 
In a survey on students, 93% users were 
regular users. Problematic use was directly
linked to poor well-being. 

Platforms invest millions on marketing, it’s incumbent upon them to 
inform and spread awareness regarding inappropriate content.

73% (n =46000) parents supported 
the implementation of compulsory parental 
consent for children under 18 to access social 
media, OTT/video platforms, and online 
gaming platforms. 



OTT’s Wide Influence: An Example

Lack of scientific literature in Indian context..yet !!

OTT Platforms are quite cheap, 
and internet penetration in 
Rural Indian in increasing.



Social 
Media 
Platforms



Kidfluencers: No Law to Protect Them



Thank you!
@ karishma.godara@jgu.edu.in
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